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Statements made in this presentation relate to C C U uwure performance or financial results are i f o r-le@gkingds t at e ment s
within the meaning of Section 27A of the U.S. Securities Act of 1933, as amended, which are not statements of fact and involve
uncertainties that could cause actual performance or results to materially differ. Forward looking statements include, without
limitation, any statement that may predict, forecast, indicate or imply future results, performance or achievements, and may contain

words like i b e | ifieawmd ,i ¢ciii epxapt éeg Oy © s fawg likksy,r & s wit any,other words or phrases of similar meaning.

Disclaimer

Our forward-looking statements are not guarantees of future performance, and our actual results or other developments may differ
materially from the expectations expressed in the forward-looking statements. As for forward-looking statements that relate to
future financial results and other projections, actual results will be different due to the inherent uncertainty of estimates, forecasts
and projections. Because of these risks and uncertainties, potential investors should not rely on these forward-looking statements.
Our independent public accountants have not examined or compiled the forward-looking statements and, accordingly, do not
provide any assurance with respect to such statements. No representation or warranty, express or implied, is or will be made or
given by us or any of our affiliates or directors or any other person as to the accuracy or completeness of the information or
opinions contained in this presentation and no responsibility or liability is or will be accepted for any such information or opinions

Although we believe that these forward-looking statements and the information in this presentation are based upon reasonable
assumptions and expectations, we cannot assure you that such expectations will prove to have been correct. The forward-looking
statements represent C C U &iews as of the date of this presentation and should not be relied upon as representing our views as
of any date subsequent to the date of this presentation as we undertake no obligation to update any of these statements. Listeners
are cautioned not to place undue reliance on these forward-looking statements as such statements and information involve known
and unknown risks. These statements should be considered in conjunction with the additional information about risk and
uncertainties set forth in C C U &EC filings: Prospectus supplements dated September 16, 2013 and September 13, 2013 and the
accompanying Prospectus dated August 15, 2013; C C U 6 annual report filed with the Chilean Superintendencia de Valores y
Seguros (SVS) and in C C U 626-F for the year ended December 31, 2013, filed with the U.S. Securities and Exchange
Commission (SEC).

This presentation and its contents are proprietary information and may not be reproduced or otherwise disseminated in whole or in
part without our prior written consent. Recipients of this presentation are not to construe the contents of this summary as legal, tax
or investment advice and recipients should consult their own advisors in this regard.
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1. CCU overview

(1)

Ownership structure

f‘I'-IEINEKEN

Quitenco 5.4 Jll  Heineken I
50.0% 50.0% NYSE

60.0% | 12.9%

Quinonco 5.4

s &

CCY

A world of flavours

(1) Figures as of December 31, 2013. Number of sh

and 6.8% through a 99.9% owned vehicle;
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7’70 © \
10 Aworld
\ of flavours
CCY.
27.1% i
3



s & «
7’70 © \
10 Aworld
\ of flavours

CCU.

1. CCU overview

» Multi-category branded beverages
company operating in Chile, Argentina,
Uruguay and, since December 2013, in
Paraguay with an extensive wine export
business to more than 85 countries

As of Dec 31, 2013 key indicators®

+ Volume 21.9 million HL

» Broad product portfolio of highly- -+  Netsales USD 2,418 million
recognized brands
» Listed on the Santiago Stock 4+ EBITDA® USD 516 million

Exchange (since 1920)® and on the
NYSE (since 1999)@

» Brewing tradition since 1850

(1) Average exchange rate for 2013: CLP 495.11 /USD; (2) EBITDA is equivalent to ORBDA (Operating Result Before Depreciationsancds
Amortization) used in the 20-F form. CCU. Before Exceptional Item; (3) Listed also in the Bolsa de Valparaiso stock exchange andit
Bolsa Electronica de Chile stock exchange; (4) CCU was listed on NASDAQ from 1992 to 1999
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CCU.

1. CCU overview

Contribution by Operating segment (As of December 31", 2013)(

CCY

A world ulf flavours

Total® : Rio de la . Corporate
(million) Cils Plata Vi Support®
N s

: ﬁiirAlcoholic ﬁf)irAlcoholic (S:hared service_s
Beverages Beverages - Wine L:g;i-?:? & Distibuton
- Spirits - Cider Packaging unit
Y, - Spirits \_
' h Argentina ( )
[ Chile [ Uruguay ] 80 countries ] [Across all operatlng]
) Paraguay L segments
Volume 21.9 HL 71% 23% 6% 0%
Net Sales USD 2,418 64% 23% 13% 0%
EBITDA®) USD 516 73% 15% 8% 4%
ERITOA® |
Sl 21.3% 24.3% 13.2% 13.4% :
margin (%)

(*) Figures have been rounded to add 100%. (1) Average exchange rate for 2013: CLP 495.11 /USD;

(2) Considered as Others/Eliminations in C C U dirancial releases; (3) EBITDA is equivalent to ORBDA
Result Before Depreciation and Amortization) used in the 20-F form.
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2. Investment highlights

erun by exge rLealingneutti-
controlling category branded
shareholders and beverages pl

management.
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Outstanding ewi th stron
track record and presence in
proven financial highly attractive
strengt i é markets.
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Leading multi-category bran

bever aqges I

ay

t h brands & |

Leader Wi

strong

Under the ~'—+  brand endorsement 2013 Weighted
] : Volume Market
Non Alcoholic Multicategory Share®
ATSTRAL huptiionn csp NI R
'''''''''' (2)\... ° Waters @ cachantun %ﬂ/ =4 BEER @
Heinekenl M 1!?..2.‘.," Functional Y — Rum N%‘EE%\ m 3 9 . 6%
o & h
M T @ | L. O ER |2 e u @
® .
i Helltken' @orone. Glabely csb e ma
) Waters LA Fuente v ‘mw Ciders LA VICTORIA 5)
© Ylwrcendp. woer:
° ot @ - Rf“.‘ ol 17.2%
= ‘ ks @ unctional ’ ea
W& @D ke o
Domestic ""a-;,. s TARAPACA
& —Ar ®
MOLINA v ax 0
17.6%
1865
29.9%

(1) Source of Market Share: Nielsen for Chile, Domestic Wine and Argentina, ID Retail for Uruguay and Vifias de Chile for Export Wine. Annually upda
Internal Market Size estimates; (2) License until December 2015 in Chile and December 2025 in Argentina and Uruguay; (3) License until December 2
(4) Excludes HOD; (5) Includes Cider in Argentina since 2011. Excludes Paraguay and Beer in Uruguay; (6) Domestic and export wines from Chile=E



http://www.google.cl/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=nmy-5I2r-49XrM&tbnid=3mtvUGlqeFOhAM:&ved=0CAUQjRw&url=http://www.ccu.cl/nuestras-marcas/pisco-y-otras-bebidas-espirituosas/piscos/bauza/&ei=BV5eU87aFounsQTX9oHwBQ&bvm=bv.65397613,d.aWw&psig=AFQjCNHhN7eMd4ON__ibumey-8If2fwbRw&ust=1398779774512589
http://www.google.cl/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=1AhdMa1PVv1ziM&tbnid=q-EErjSajR0XyM:&ved=0CAUQjRw&url=http://www.ccu.cl/nuestras-marcas/pisco-y-otras-bebidas-espirituosas/sidras/appel-storm/&ei=i15eU7y3LIvLsATloIKYDg&bvm=bv.65397613,d.aWw&psig=AFQjCNHEFdnHzvVcNIbhv-Na-ZPugj598g&ust=1398779909744648
http://www.google.cl/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=1AhdMa1PVv1ziM&tbnid=q-EErjSajR0XyM:&ved=0CAUQjRw&url=http://www.ccu.cl/nuestras-marcas/pisco-y-otras-bebidas-espirituosas/sidras/appel-storm/&ei=i15eU7y3LIvLsATloIKYDg&bvm=bv.65397613,d.aWw&psig=AFQjCNHEFdnHzvVcNIbhv-Na-ZPugj598g&ust=1398779909744648

édriven Dby

Model é

Based on Corporate Design and Management Processes with focus on
Economic, Social and Environmental dimensions

Business Model
MANAGEMENT
CORPORATE DESIGN PROCESSES

|
| |
(&) |
= e} CD 9 Q I !
% e U C_G C 1 | Plan :
IR -
8 @) D_: - ; Ly Preference Model I
o — 1 Human Resources !
| |
| ! / Productivity, Quality & \ |
Non Corporate Support<1> | : Environment I
Geo-
- I Operating Budget | Investment Budget !
graphic ) / p (o 9 g \ "
Economic
Social BSC
(Balanced Scorecards)
Environmental

(1) Considered as Others/Eliminations in C C U dirancial releases
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Model é

Which combines focus and synergies in its multi-category operation

Corporate Design Commercial effort and distribution logistics

- |
— »  Production :
© . Production
o » Marketing .
(o)) o)) & Marketing
= © c » Sales*
6 ) ; Sales m Focus + Synergies
© * Urban / High density
(@) zones in Chile; in Arggntina,
o orotuction and markatng Distribution Focus + Synergies
Corporate Supporte Service Level Agreement

» Shared services

» Corporate services

» Logistic & Distribution
» Packaging unit

Services

Corp. Support

(1) Considered as Others/Eliminations in C C U &irencial releases
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éewith strong

attractive markets.

High growth in per capita consumption, population and GDP in our current

mar ket s é
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]

(CAGR 2003-13)

|
Chile Argentina Uruguay Paraguay i USA
|
Liters per Capita® 266 346 311 246 : ol1
|
Liters per Capita :
Growth 3.8% 28% 42% 6.0% 1 (0.6)% .
(CAGR 2003-13) | High
Population : pOtfentlaI
Growth® (CAGR  1.0%  11% 0.3% 1.8% | 0.9% or
2003-13) i organic
I growth
®3) |
g0/ 48%  6.6% 54% 46% ' 17%
:
|
1

(1) Source: CCU 2013 internal estimates for Chile, Argentina and Uruguay. Canadean 2014 estimates for Paraguay and

USA. Includes HOD, white and flavored milk. Annually updated; (2) Source: International Monetary Fund (IMF), October 11
2013; (3) GDP growth in national currency and constant prices. Source: IMF, October 2013



éewith strong

attractive markets.

High growth in per capita consumption, population and GDP in our current

mar ket s é
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Chile Argentina Uruguay Paraguay USA

Beer 41 43 27 43 73
CSD 126 129 115 87 143
Nectar and Juices 26 6.6 14 9.5 48
Water® 30 97 65 35 115
Functional Drinks 3.0 2.8 0.8 1.0 46 High
Spirits 35 0.3 2.5 13 4.4 potential
Cider 0.1 1.7 2.4 0.6 0.2 for
Milk® 24 44 65 50 70 organ ic
Total (ex Wine) 254 324 292 239 501 growth
Wine 12 22 20 6.3 9.5
TOTAL 266 346 311 246 511

Source: CCU 2013 internal estimates for Chile, Argentina and Uruguay. Canadean 2014 estimates for Paraguay and USA: 12

Annually updated; (1) Includes HOD; (2) Includes white and flavored milk



Outstanding track record ant

nanec.l

Proven track record for organic and inorganic growth

» Diversification from a Beer based company into a multi-category branded beverage
company

» Over the last 20 years successfully executing strategic M&A transactions

Historical strategic M&A transactions®

4

(*) Currently does not consolidat

(1) Some transactions occurred during more than one year, but they are presented as if they where executed in the first year
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